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Abstract Since the twentieth century, the world's cultural and creative industries have grown fast, shifting from culture industry

to cultural industries, to creative industries, and finally to digital creative industries. The United Kingdom, as a major
promoter, has gradually explored the synergistic path of multi-level departmental synergy, multi-policy synergy, and multi-
subject synergy by continuously improving the policy design and governance system, promoting the evolution of creative
connotation with time, the steady growth of the creative economy, and the scale gathering of creative space, and providing
a good model and development idea for China's creative industry. By analysing and summarising the realistic foundation
and synergistic paths in the evolution of the UK's creative industries, this paper tries to put forward suggestions for the high-
quality synergistic development of China's creative industries in four aspects: creative system, creative atmosphere, creative
space, and creative connotation.
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Fig.1 Trends in the number of jobs and total economic value added in the UK creative industries (2011-2021)
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