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Evolution Process and Characteristics of Transnational Cultural Consumption
Space: A Case Study of the Korean Street on Hongquan Road in Shanghai
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Abstract With economic development, Chinese society tends to gradually enter the consumer society, and consumer culture is gradually

becoming one of the mainstream cultural forms in China. Shanghai as the first to carry out the cultivation and construction
of international consumption centers, it is foreseeable that more and more cultural consumption spaces intertwined with
globalization and localization factors will be shaped. Based on the consumer culture analysis perspective and the analysis of
the evolution process and spatial characteristics of the Korean Street on Hongquan Road of Minhang District in Shanghai, this
paper tentatively puts forward suggestions for the rational creation of transnational cultural consumption spaces, including
innovating community governance mechanism, creating community public spaces, and building culture spaces, to promote

the construction of China's global cities.
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Fig.1 Location of Korean Street block
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Fig.2 Evolution of transnational cultural consumption
space in Korean Street block
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Fig.3 Contrast between the inside and outside of the Jingting Tiandi Shopping Center
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