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Abstract Urban commercial spaces have undergone complex transformations over the past decade. Taking the Wujiaochang Commercial Center
in Shanghai as a case study, this paper draws on field surveys and two rounds of questionnaire data to analyze spatial and consumer
behavior changes over the past ten years, and to explore the underlying factors and mechanisms. The findings indicate that, supported
by the center's own development and the enhancement of its business functions, Wujiaochang Sub-center has maintained growth
momentum, with increases in both the number of consumers and total spending, particularly driven by new consumer groups and
high-spending business professionals. However, the rapid expansion of online shopping has significantly reduced the frequency and
amount of in-store spending, creating competition and pressure on physical commercial spaces, thereby diminishing Wujiaochang's
relative share of total consumption. Overall, the rise of e-commerce, the expansion of Wujiaochang itself, and the strengthening of
its business functions are identified as the key drivers of changes in commercial space and consumer behavior over the past decade.
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Fig.1 Diagram of the study area
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Fig.2 Spatial evolution of the Wujiaochang Commercial Center
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Tab.1 Changes in major commercial spaces in Wujiaochang from 2010 to 2020
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Tab.2 Changes in basic economic attribute characteristics
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Waujiaochang Commercial Center
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Waujiaochang Commercial Center
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Tab.4 Comparison of the total sum of average expenditures for all product categories under two shopping modes
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