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Study on Enhancing the Communication of Shanghai’s City Brand Image
Empowered by Immersive Technologies
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Abstract The development of an effective city brand image is pivotal in enhancing a city’s core competitiveness; however, existing

literature offers limited guidance for the practice. This research concentrates on assessing the public perceptions of Shanghai’s
city brand image, aiming to reveal perceptual differences between Shanghai and other major domestic and international
cities through an online survey. It collected 579 valid responses to assess public perceptions of the brand images of 16 major
domestic and international cities, including Shanghai. Cross-sectional comparative analyses were conducted using perceptual
maps. The results indicate that Shanghai excels in economic development and international influence but exhibits relatively
weaker historical and cultural value as well as tourism appeal. Furthermore, respondents’ level of familiarity with the cities
significantly influences their brand perceptions. Drawing upon the survey results, we advocate for the adoption of cutting-
edge immersive technologies to construct an integrated city brand experience. By harnessing multisensory interactions,
immersive technologies help deepen public recognition and identification with Shanghai, thereby systematically enhancing

the effectiveness of Shanghai’s city brand image.
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Fig.1 Perceptual map of international cities across city brand image dimensions
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Fig.2 Perceptual map of domestic cities across city brand image dimensions
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Tab.1 Ranking of Shanghai’s city brand image among international cities
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