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Research on Strategies of Improving Markets in the Inner-city of Shanghai
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Abstract As a part of infrastructure, markets offer great convenience for meeting citizens’ public daily needs. Based on relative planning

instruments and guidelines, Shanghai has formed a well-rounded plan of distribution of markets, and improved building standards

and service. Inner-city has its particular developing route, for instance limitation of land, slow business concept, inconspicuous

design, poor quality of space, etc. This article outlines several strategies for developing Shanghai markets in the future by comparing

OvEerseas cascs.
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