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Innovation Incubate Space Construction Mechanism from the Field Perspective:
A Case Study of China Internet Writer Village
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Abstract Innovation has become the core driving force for sustainable and high-quality development. The popular trend of innovation has
spawned innovation incubate space. There is a mutual relationship between innovation subjects in the innovation incubate space,
and a series of capital exchanges centered on the innovative producers. The article introduces Bourdieu's social practice theory,
regards the innovation incubation space as a field, and makes an empirical analysis with the example of China Internet Writer
Village in Hangzhou. The study found that the distribution of economic capital and symbolic capital occurred in the field of the
internet writer village in Hangzhou, accompanied by the reproduction of social capital and cultural capital. The whole process
reflects respect and compliance with the writer’s creative habitus. Through the analysis of this case, the article points out that in an
era when elements are highly fluid, cities can still become a place to attract innovative elements by shaping a field.
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