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Spatial Connection of Taobao Village in Haining Based on the Operation
Process
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Abstract
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As an industrial phenomenon with Chinese characteristics, Taobao Village has formed a complete industrial chain from
production to sales, from core goods to supporting industries, and has generated extensive spatial connections. By
questionnaire survey and interviews, this paper obtains first-hand data on Taobao Village stores in Haining City, and studies the
spatial connection characteristics of Taobao Village's industrial chain from the perspective of operation process. The research
shows that the main operation links of self-produced and self-sold stores and local dependent dealership stores are all in
Haining, forming a close industrial relationship and a production system or industrial cluster rooted in the local area. However,
there are only partial operation processes of non-local dependent dealership stores in Haining, with less regional dependence.
This results in Taobao Village and Haining City being a compound space, which undertakes the entire operational functions
such as R&D or sampling, production or purchase, online sales, delivery and distribution, and being the main areas with strong
spatial connections. Jiaxing and other counties and cities are mainly for production or purchase, delivery and distribution. The
urban area of Hangzhou provides a sales platform. Other provinces and cities are mainly sales destinations. Their contact with
Taobao Village is mainly axial virtual contact.
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Fig.1 The distribution of Taobao Villages in Haining
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Fig.2 The operation process of online shop
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Fig.3 Spatial connection of an online shop in Magiao
District
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Fig.4 Spatial connection of local dependent online
store
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Fig.5 Spatial connection of non-local dependent
online store
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Fig 6. Spatial connection of self-produced and self-
sold online stores
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Fig.9 The physical connection of Taobao Village in
Haining

KHFR:E# B %,

13

L)

o

a
E10 SETEEREELRKR

Fig.10 The virtual connection of Taobao Village in
Haining
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